DOOH=HHHHOHO OO Icicici© @\
I r1OO0 O drdArirTd OO0 O O i v i
O OO 1O OO O elciC
1O O =HO OO 1O 1O C v
91111011011119,“1; A=
OO0 ™=HHOOOOOOririrlC

_H&_,I:I_000.I..I—-|...I--I.ﬁv0ﬁ A=

J_ ,@fm
_,._._H
J/ ,...,.,

A\A =

4 AAA4 A

L}

4

-~

- -
-

e

P

Sl

—
[ —
[
S
(™3 e -
. S
Y Jl.r
B *;{
| = pem—rl
',-,.1......
N.,ql..f..
< =
N\ -
e
ﬁ,f,‘,.. ~

The challenge
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127,777 ft

Felix Baumgartner Record's Flight
By Chickenhawk72 Y 2 favorites




With the internet evolving rapidly from weh 2.0 to web 3.0
academics face a hattle integrating technology in the
classroom.

A significant number of Universities, Charles Sturt
included, are still allell‘lnllllll:lg (I'II atddress the Impact of
el Z.U.

What | have attempted at a micro level is to give ‘currency’
o a subject that was gathering dust in the School of
Communication and Creative Industries: namely Digital
Media, with hoth DE and IE running in paraliel
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My ambition
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Update content drafted a decade ago, Teach ‘Prosumer
level Digital Media knowledge, embrace ‘mobile
learning’ (with the support of the miearn team), embrace
social media, offer inmediacy of availability via a digital
connected self — always on, always connected.

Sir Edmund Hillary

By headshotsphoto dr 11 favorites © 7 comments
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Utilize the expertise of ‘others’. Should | move heyond
Interact (CSU's LMS)2 Yes. Emhrace Interact and also work
heyond it. Manage engagement through a Facehook page,
summarize key learning requirements through a Vimeo
hlog. Secure CSU support — miearn, DLT video production
team, CSU replay



facebook Search for people, places and things Q

You are posting, commenting and liking as Charles Sturt University Com112 — Change to David W Reid

- ¥ David W Reid Home ~

Admin Panel | Editpage v Build Audience ~ Help ~ | | Show |

Comii2 Digital Media
(Internal & Distance)

< e Charles Sturt University Com112

n, engage, communicate, and re 71 likes

‘Wivak 1y Soosel fezie Sarkesng

Education
This is a page for students of COM112 Digital Media (Internal and distance) at
Charles Sturt University. Learn, engage, communicate, reflect.

About Photos Likes

Uimkhliakhbs -

s SurveyMoniey

SurveyMonkey

See Your Ad Here

0 33,930

Build your audience by
advertising to friends of
people who like your
Page.

‘ Advertise Your Page
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Structure Is important: 3 hour lectures, 3 hour workshops
alternating fortnightly. Make available all internal content
—lecture / workshop slides and video recordings for all
DE students
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Countdown until BIG BANG 3 days 3 hours 24 Minutes, second calculation - My Art Journal 2012-02-1 #002



Move away from Digital Media as an introduction to
narrative technique. Require students to develop a more
complex Digital Media Project, emhbrace the title / role of

‘Prosumer’, work for a client, use one of 3 medias;
photography, video, audio. Require students to develop a
Social Media Marketing solution to publish said content -
and have a publication pian
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jown until BIG BANG 3 days 3 hours 24 Minutes, second calculation - My Art Journal 2012-02-1 #002
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Reflection Planning




This is a st year subject. | embraced the K.1.S.5. rule, and
only 4 assignments were required. All submissions
required to he digital: Proposal, Social Media Marketing

Plan and Digital Media Project supported hy Quizzes.
Additionally sessional (external) staff with subject
specific knowledge were brought in as markers.
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The Gradehook summary highlighted grades that were
mostly average. Whiist some student work was of quality
nothing was truly exceptional. Sadly 47% of students
studying hy DE failed - this can be partly attributed to
attrition. It hegs the uuesttiion - was the return worth the
effort:
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Students are assessment driven —a common prohlem
Lack of student engagement was disappointing
Formative feedhack is critical
DE is immensely problematic
Provided technology was under utilized
Too much technology is problematic.

BYOD was not clearly addressed
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| conducted a Subject Coordinator facilitated anonymous
survey using Survey Monkey.

Results were In-tifierent:
“more support and information to distance students”
“More Interactive lectures. But it was really good I think."

“I honestely hated the facehook page (sorry david). | just
felt it was somewhat intrusive on my privacy”



skipped question

0

Chart Type: Pie Chart v

Chart Settings

How easy were the assignments in this subject?

B Extremely easy
N Very easy

B Moderately easy
B Slightly easy
B Not at all easy

Download Chart

0

|

Slightly too many



Create Chart

Were you satisfied with the subject content, neither satisfied nor
dissatisfied with it, or dissatisfied with it?

Chart Type: Pie Chart v

Chart Settings

B Extremely satisfied
. Moderately sabsfied
mm Slightly satisfied

Nesther satisfied
nor dissatisfied

H Slightly dissatisfied
o Moderately dissatisfied
B Extremely dissabshied

Download Chart

| 3
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The last hurrah
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>tanding on the edge of forever
y Clintqgb Y 22 favorites 2 16 comments




2013 will see the last incarnation of this
subject at Gharles Sturt University.

Ais the result of a course review hoth Digital Media (and
Social Media) are being dropped as individual Subjects —
such content will now to he integrated into all subjects.

Will all the Academics teaching our general
communication subjects have the reguired knowledge?
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flickr Signin Help
from YAHOO!

Home The Tour Sign Up Explore Upload Search

Giga Rily - Sets

Dp Shog Opt for the Op Shop Slideshow [ f Share *

Thumbnails Detail Comments

Time TO Grow Up?

In this Set are all the Products and ltems that
an Op Shop would love you to Donate




The Facebook page has
links to the Pinterest
and Flickr pages. This
means that the
Audience can easily see
the others and move
though them.

\ __—7 able to see all the
different images
more clearly. You

Facebook can then like the
Flickr page which
will pop up on

Once the consumer has
found an image. The will
pin it and maybe look for
more or they may click
though to the Flickr page.

Once on the Flickr
page they will be

Facebook

Also on the pages in information about where to find the
store. What they spend there revenue on and times that the

store is open.

Op Shop






The Mezzanine Style Facebook
page, @Mezzanines Twitter

account and homepage
mezzaninestyle.com play the
major roles as marketing
platforms to gain community
Interaction through
advertising. Mezzanine also
occasionally advertises offline et
In the local paper and writes
messages on it's large
windows. Mezzanine’'s existing
online platforms will be
utilised for distribution of
video content.

The consumer journey will
begin with established
connections on the Facebook Mezzanine Style — Cafe
and Twitter accounts of
Mezzanine Style where the
video will be shared. The
Mezzanine Style homepage
will also provide direct
embedding of the films.
Mezzanine currently does not

have it’'s own YouTube manomme
account. [Z“‘ N l:J

Hore About Bog Moy

M3INH3ANO
dON3S34dd ANIINO
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Contact
Happy to connect via Linkedin
dareid@csu.edu.au
Twitter @northeastkiwi
Skyne: northeastkiwi




